Enel’s data driven journey

Eurelectric Beyond Digital: The Intelligent:and Data Driven Utility.
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Enel’s leadership in the new energy world cnel
1St network # End users
operator’ O 74 mn

Renewable capacity
World’s largest
player?in O 46 GW

renewables

# Customers

70 mn

Largest retail
customer base

worldwide3
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Digitalisation is one of our strategic pillar... 'clalel

...and “data is power in our hands” is how we 'clalell
see our future

DATA IS POWER

IN OUR HANDS
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smart meters

24 HOURS IN ENEL
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DATA IS POWER
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IN OUR HANDS
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B ‘\;’;‘,\, DATA PLATFORM @ T
@A GLOBAL DATA PLATFORM AND A FLEXIBLE ‘clalell
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é:%’;;}})SPREADING DATA CULTURE WITHINTHE ORGANIZATION
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Business

Pillars

Use Cases

*  Predictive
+. Maintenance
*  Production .
forecasting
*  Market
Forecasting

¢ Fraud .
detection

Workforce
Management
Bidding
strategies
Risk
management

Anti-churn
Segmentation

Virtual
Assistants &
Chatbots

Document
management

USING AIALONG THEWHOLE VALUE CHAIN

Billing &
Payment
forecasting

Consumption
forecast

NOTEXHAUSTIVE  ==+"

Financial
forecast

Sentiment
analysis
Recom-
mendation
systems

Web crawler

People
interaction

& FROMTHEORY... TO ACTION!
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KEEPIN TOUCH == giuseppe.amoroso@enel.com
in giuseppeamoroso




