
Empowering our customers





Neutral is not enough



Microsoft’s carbon emissions

Indirect Indirect

Direct

~100K metric tons 

~4M metric tons ~12M metric tons 



carbon negative by 2030

we will reduce our emissions by 
more than half 

remove more carbon than we emit 
annually as a company

all the carbon Microsoft has 
emitted either directly or via electricity 
consumption since our founding in 1975

Taking responsibility



Operations
Align with science and 

international goals

Products
& services
Preferred platform
and products for    

environmental solutions

Customers
& partners
Trusted partner 
for customer’s
sustainability
journeys

Policy
Advocate for 

policies to achieve 
corporate and 
societal goals

Employees



New tools 

Microsoft Sustainability Calculator,
a new Power BI dashboard shows the estimated 
emissions from Azure services.

New offerings that go further, providing insight 
across Scopes 1, 2 and 3 and material circularity 
related to all Microsoft Azure services

24/7 matching solution with Vattenfall to give 
customers ability to choose the green energy they 
want

transparency on carbon performance 

Co-innovation 

Supporting our 
customers and suppliers







At Agder Energi we want to use new technology to make the 
power grid more efficient, more predictable and more flexible. 
We will go from being energy generators to energy partners, 
with a more active role for our customers.

— Tom Nysted

CEO, Adger Energi





To review all the photos is a huge task. The 
more we can make it an automated process, 
the easier it is for us to work with the data.

— Anne Katrine Karner-Gotfredsen

Manager Product integrity

and warranty management





The need to expand global basic and applied 
research efforts on carbon to develop the 
breakthrough technologies needed to achieve net 
zero global emissions

The removal of regulatory barriers to help 
catalyze markets to enable carbon-reduction 
technologies to scale more quickly.

The use of market and pricing mechanism so 
people and businesses can make more informed 
carbon decisions.

The empowerment of consumers through 
transparency based on universal standards to 
inform purchasers about the carbon content of 
goods and services

Using our voice



Where to find out more

Watch our announcement

Learn more about our commitments

Download the Sustainability Calculator

Visit our website

Watch our announcement

Learn more about our commitments

Download the Sustainability Calculator

Visit our website



Thank you




